
The upgrade soon proved doubly hdpful, allowi.ng for tile 
invention of a new product, l3loOlningWire, which is used tor 
gardening and to nuke decorative b~lsket:S. HaJ[ estimates that 
company n:vcnue could evemuJlh' jump by J third with tile 
new line, which was dn'doped soon after her children joined 
the company in 2000, when she presemed them \\~th a deci­
sion similar to the one she bced years earlier: join or sell. 

"To my surprise, my uld 'st child, Dan Fuller, who \\'as in 
real estate, said he wann:d tu try this l " Hall says. "\Ve then 
figured Out a way tllr my daughter, Kim Fuller Sidey, who 
lives in Atlanta, to teleeommute. Mv youngest, Man, was 
already here bLlt considered 1t:aying. vVhen he S,lW the others 
coming, he wanted to stav, too. So I went tl-om thi.nking 
about selling to a whole ne\ dilemma: How do you put three 
children in a company, with everyone doing equal things?" 

One year bter, BloomingvVire provided the answer. ""Ve 
knew we had to di\'ersi~' the company, and that it would 
require us to advcrtisc tor the first time," says Sidey, whose 
cxperienc' up to tlut puim with advertising mammoth 
EBDO helped. "I had researched, while working on a fer­
tilizer product at BRDO, how a rising percentage of the 
population wen: gardening as a hobby." One day an 
employee complained about the cost of a wire basket his 

wite wamed, then realized he could make at the tJctorv. 
Woodbury had found its new product. 

he introduction of advertising allowed the siblings to 
tind parit\'; in a further demonstration or mutual respect, 
Sidey says they use no titles. "Just call me m~1l1agement," 

she says. Such division of labor may have come naturally as 
part of the bmily's style: Hall says Bill and E\'elyn operated 
as a team, with the tOrIner building new machinery as the 
latter kept [he books. Hall and her husband, Ron (now 
retired), were also a team: He drew on his experience a a 
Georgia PO\ver engineer to secure new equipment and digs 
in Thomaston; she negotiated "the mone , side." 

Also parr of the family's style is loyalty, which has 
helped this company beat the odds: Familv businesses 
otten tail, and manuE1Cturing is in lkcline. HaLl could have 
easily sold the company when her parents passed away. 
Instead, she felt obliged to Woodbury's 50 employees: 
shepherding them through its transformation and move, 
shielding them ti'om the 1991 recession, and paving the 
way for their tLltlllT by bringing aboard her three SLlcces­
SOl's. "Some men here remember me when I was five or 
six," says Hall. "No\\' the younger employee" are bonding 
with my children. It's nice to see." 
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